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KNOWLEDGE MANAGEMENT LECTURE SERIES

Dr. JAY LIEBOWITZ
Orkand Endowed Chair in Management and Technology
Graduate School of Management & Technology

According to recent studies, such as the 2009 survey by the Society for Human Resource Management, organizations that embrace
knowledge management are typically the leaders in their fields. Knowledge management deals with how best to leverage knowledge
internally and externally in organizations—that is. creating value out of the organization’s intellectual assets. Many organizations are
using knowledge management to increase innovation. build their institutional memory. improve their internal and external
effectiveness. and help in becoming adaptive. agile organizations.

The three talks presented in March/April 2010 by Dr. Jay Liebowitz, the Orkand Chair in Management and Technology at UMUC, deal
with important topics relating to knowledge management

We hope you find this information to be helpful in your courses.

o Knowledge Retention (full version 33:08 min )
« Knowledge Management and Strategy (full version 28:30 min )
« Social Networking/Social Network Analysis (full version 30:00 min )

For your convenience, you can also access the same videos in segments s follow

o Knowledge Retention - PART 1(7:30 min)
o Knowledge Retention - PART 2 (11:40 min )
Knowledge Retention - PART 3 (14:00 min)

Knowledge Management and Strategy - PART 1 (7:55min)
Knowledge Management and Strategy - PART 2 (3:00 min)
Knowledge Management and Strategy - PART 3 (6:30 min)
Knowledge Management and Strategy - PART 4 (11:22min)

-~ PART 1(4:30 min)
-~ PART 2 (7:00 min)
-~ PART 3 (11:00 min)
-~ PART 4 (800 min)

| Network Analysi
| Network Analysi
| Network Analysi
Social Networking/Social Network Analysi
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